
https://diminishedvalueofgerogia.com  

 

 

The Importance of 
Convenience in Gen Z 
F&I Purchases 

 

 

 

 

 

 
 

https://www.diminishedvalueofgeorgia.com/


https://diminishedvalueofgeorgia.com
/

 

1 
 

The Importance of Convenience in Gen Z F&I Purchases 

 

Thursday, June 20, 2024 

When it comes to finance and insurance (F&I) products, convenience is not just a perk 

for Gen Z buyers—it's a necessity. 

A recent survey by Protective Asset Protection underscores this trend, showing that 

the ease of researching and purchasing F&I products significantly impacts their buying 

decisions. 

Let's explore why convenience holds such sway over Gen Z and what dealerships can 

do to cater to this digital-first generation. 

The Rise of Gen Z in the Consumer Market 

Gen Z, the cohort born from the mid-1990s to the early 2010s, has been immersed in 

the digital world since day one. Unlike previous generations, they view the internet as 

an essential part of daily life rather than a technological marvel. 

Their comfort with online tools and platforms means they expect effortless, quick, and 

smooth digital interactions. This ingrained digital fluency significantly shapes their 

buying habits, particularly when it comes to finance and insurance (F&I) products, 

where they demand unparalleled convenience and efficiency. 

Survey Insights: The Demand for Ease 

Protective Asset Protection's survey, conducted in April, revealed that 35% of Gen Z 

respondents identified convenience in researching and purchasing F&I products as a 

major factor in their decision-making process. This preference for ease of access and 

use stands in stark contrast to just 10% of millennials and nearly 11% of Gen X 

respondents who prioritized the same. 
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Top Factors Influencing F&I Purchases Among Car Shoppers 

 

Digital Channels: The Gen Z Standard 

For Gen Z, digital channels are not just a preference—they are the standard. This 

generation relies heavily on online resources to educate themselves about F&I 

products. They expect dealership websites to be user-friendly, informative, and 

optimized for mobile devices. They also prefer the option to complete transactions 

entirely online, appreciating the efficiency and transparency that digital platforms 

offer. 

The Role of Financial Considerations 

While convenience is crucial, Gen Z is also highly conscious of costs. The survey 

highlighted that their top concerns when purchasing F&I products include the price of 

the products, their overall budget, and potential vehicle repair costs. With rising 

interest rates and increasing vehicle ownership costs, Gen Z shoppers are particularly 

vigilant about finding value for their money. 

Strategies for Engaging Gen Z 
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To effectively engage Gen Z, dealerships need to adapt their strategies to align with 

these preferences. Here are some key approaches: 

1. Optimize Your Online Presence: Ensure your dealership’s website is comprehensive, 
easy to navigate, and mobile-friendly. Provide detailed information about F&I products, 
including benefits and costs, to help Gen Z make informed decisions. 

2. Facilitate Online Transactions: Offer the option to complete the entire purchase 
process online, including digital contracts and e-signatures. A streamlined process can 
significantly enhance the buying experience for Gen Z customers. 

3. Leverage Social Media: Engage with Gen Z on platforms they frequent, such as 
Instagram, TikTok, and Twitter. Use these channels to share informative content, 
customer testimonials, and engaging posts that highlight the benefits of your F&I 
products. 

4. Offer Virtual Consultations: Provide options for virtual consultations where Gen Z 
customers can ask questions and get personalized advice without needing to visit the 
dealership. This combines the convenience of online access with the personal touch of 
a human advisor. 

5. Be Transparent: Clearly communicate all aspects of your F&I products, from costs to 
coverage details. Gen Z values honesty and straightforwardness, which can build trust 
and encourage them to make a purchase. 

The Future of F&I Sales 

As digital convenience continues to gain importance, dealerships that embrace these 

shifts will be more successful in appealing to and keeping Gen Z customers. By 

prioritizing a seamless online experience, simplifying transaction processes, and 

ensuring transparency, dealerships can effectively cater to the needs and expectations 

of this tech-savvy generation. 

In conclusion, convenience is a critical factor for Gen Z when it comes to purchasing 

F&I products. Their preference for digital channels and seamless online experiences 

demands that dealerships adapt their strategies accordingly. As you look to the future, 

how will your dealership rise to the challenge of meeting Gen Z's expectations? 
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